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摘  要 
可比性作为一个重要的财务信息质量特征，不仅是会计学和财务学等相关学
科研究的经典课题，同时也是会计准则制定以及会计实务的重大实践问题。2010





















































































Comparability as an important qualitative characteristics of financial information, 
not only is a classic topic in accounting and finance related subjects research, but also 
the major practical problem in accounting standards setting and accounting practices. 
Conceptual framework issued by IASB and FASB position comparability as an 
enhancing qualitative characteristic in 2010. As a result, many scholars focus on 
financial information comparability to launch a new round of discussions. However, 
there are still many differences in existing research, especially the bottleneck of 
comparability measurement need to be breakthrough.  
For comparability measure, existing research is mostly limited to indirect methods 
measuring the financial information comparability between countries, unable to 
measure comparability between firms within a country. In fact, the convergence of 
accounting standards does not necessarily bring the comparability of financial 
information between firms within a country. However, as international capital flows 
need for global comparability of financial information, country-specific users also need 
urgently to use the comparability to help them make rational decisions. Currently, the 
research about comparability based on firm-level has just started, the relevant research 
in transitional economic environment is still in its infancy. 
At present, China's marketization reform has entered the comprehensively deepen 
stage and the decisive role of the market in allocating resources has been established, 
stimulating the market players to participate in economic activities. The market players 
are often based on the acquired information to make decisions, and information 
comparability can help market players to compare similarities and differences between 
different economic events and improve the efficiency of decision-making, in order to 
guide optimal allocation of resources. 
In this background, this paper use the method of direct measurement of firm-level 
comparability designed by De Franco et al. (2011) to study the influencing factors of 

















This paper explores the influencing factors of comparability in Chinese listed 
companies from the perspective of the company internal and external governance 
mechanism, the company's financial characteristics and the fundamental qualitative 
characteristics of financial information. We find that the product market competition, 
the auditor industry specialization, large shareh olders’ share and its nonstate-owned 
nature, the good performance, the faithful representation and the relevance of financial 
information all can enhance the comparability, Moreover, the earnings volatility, the 
firm size and the debt ratio are both significantly negtive with the comparability. 
Based on the important role of comparability to help information users to compare 
the similarities and differences between different items and enhance decision 
usefulness of the financial information, this paper investigates the effect of 
comparability on analyst following and analyst forecast quality. The result shows that 
firms with higher comparability have a larger analyst following, higher forecast quality. 
Further study finds that the product market competitions strengthen the positive 
relation between comparability and analysts following as well as analyst forecast 
quality. 
This paper continues to examine the effect of comparability on management 
forecast. We find that firms with higher comparability have higher earnings forecast 
precision and accuracy as well as lower optimistic attitude. The good internal and 
external information environment can strengthen the relationship between 
comparability and earnings forecast accuracy. Moreover, when the difficulty of 
earnings forecast is larger, the positive relation between the comparability and earnings 
forecast accuracy is more significant. The comparability can also increase the revenue 
plan accuracy and the good internal and external information environment can 
strengthen the relationship between the comparability and the revenue plan accuracy. 
This paper's main innovation and contribution lies in: (1) for the first time, 
systematically studied the influencing factors of comparability in Chinese listed 
companies from the perspectives of company internal and external governance 
mechanism, expanded the research field of the influencing factors of comparability, 
















examines its effects on China's securities analysts predict behavior, and creatively 
studied the effect of the product market competition on the relationship between 
comparability and analyst forecasts, provided the evidence of the relationship between 
comparability and analyst forecasts in transition economies, also verified the 
effectiveness of De Franco et al. (2011)’s method in China's listed companies. (3) This 
paper first found the financial information comparability is an important factor of the 
management forcast, breakthrough the previous literature mainly from the management 
motivation to study the management forcast. This paper develop the new perspective 
about the consequences research of the comparability. From the perspective of 
comparability, this paper provided empirical evidence for the quality of financial 
information serving for the management decision and deepened the role of the 
comparability improving the decision usefulness for the rule makers and the 
researchers. Meanwhile, this paper provided valuable suggestions for the regulators 
and the company managers to improve the quality of performance forecast and better 
serve the development of capital market. 
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